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At Gauddi, we believe digital signage should be enjoyable for all. Helpful, informative and inspiring
for those who see it. And a pleasure for those who work with it. That's why we partnered with LG
and Philips to develop a system that delivers maximum quality, reliability and flexibility while
minimizing effort and costs.

This Easy Guide is meant to support you to fully enjoy Gauddi. It can be used by first-time-users’ as
guide to publish a first campaign, as well as a hand-out after one of the Gauddi training sessions. If
you still have questions after reading this document, please feel free to visit our FAQ at
support.gauddi.com or watch one of our Video Tutorials.

We are always open for feedback on our products, so please contact us through the contact form at
and we will get back to you.

Note:
all examples and screenshots in this manual are based on a User with Publishing Rights. This means that Admin functionality is
‘Hidden’. Please contact Gauddi for a demo or training to support you with Admin functionality.

Digital signage for real people

Passionate about making digital signage more enjoyable for all, Gauddi is where technology,
business awareness and common sense come together.

Conceived in the Netherlands in 1998, we've amassed over 15 years’ experience creating thousands
of channels, which have performed in practically every corner of the planet. As technology
developments have changed the way the world communicates, we've incorporated these into our
digital signage solutions. Thanks to a partnership with industry hardware leaders LG and Philips,
today we are proud to be able to offer a system that’s as intuitive to set up and use as your
smartphone.

Our offering has been shaped around the things that matter to our customers. That’s why we provide
a cloud-based CMS that lets you work from anywhere with an internet connection. Why we
developed intuitive tools that help you create and manage, without demanding technical know-how
or skill in graphic design. And why we incorporated multi-user management capabilities that invite
collaboration, without compromising security. And last, but certainly not least, it’s why we make
Gauddi available via transparent and affordable pricing model. Which is scalable to your needs and
doesn’t catch you out with hidden costs.

Gauddi is about helping everybody do what they do best. With added ease and enjoyment. We
believe we’ve achieved that. Please let us know what you think!

© Gauddi®, 2016 3 gauddi.com
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2 User interface

21 Log-in
Once you have been invited to the Gauddi digital signage platform and choose a password, you can
use the following URL to access the login page of Gauddi: https://cms.gauddi.com

Your anguage & W Engish -

aess s

Enter your Username, please use a valid e-mail address;
Enter your Password (Case sensitive),
If preferred, select the ‘Remember me” option;

At the bottom of the page you can set the preferred language;

After entering the information above, click on LOGIN;

O,
@
®
®
®
O,

To reset your password, select 'Forgot password'. A reset link will be send to your e-mail
address.

Note:
Gauddi can be accessed using any off the following web browsers: Google Chrome (preferred), Microsoft Internet Explorer,
Mozilla, Firefox, and Safari.

© Gauddi®, 2016 4 [ gauddi.com
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When you enter cms.gauddi.com you will see the Dashboard (homepage). It provides an overview
with links to the most relevant functions of the system.

.......

Dashboard: Clicking the Dashboard button or the Gauddi logo will take you back to the
Dashboard page.

© Gauddi®, 2016 5 gauddi.com
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In the right upper corner, you will find the access to the User Profile, Language setting, Help and
ign out.

Edit user : demo@gauddi.com

Profle  Contact  Preferences
Usemame Profile image
demo@gauddi.com

Email
demo@gauddi.com
Role
P o
&) Newo Workspace Owner v

isend invitation | il Reset password

Has access to

4% Workspace
i P
Select the workspaces you want the user to access # Impersonate

Add Clear

save [N T pelete

Select you Username to access the Profile settings. You can adjust your Username, Reset your
Password and change your Contact e-mail. Also, you can create a new user and send an invitation.
Therefore, you’ll need to have certain rights. He can use the link in the e-mail to register a password
and after registration join your workspace in Gauddi CMS.

Edit user : demo@gauddi.com

(& Libran v
= J Contact Preferences
First name Company name
Demo
Initials Phone number
Last name Address
&0 "
&P Network Gauddi
Gender Zipcode
4 Workspace B
Male Female
City
Users
Country
- select - v
-

Please fill in your Contact info

© Gauddi®, 2016 6 gauddi.com
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Edit user : demo@gauddi.com
Profile Contact Preferences
Language

Campaign mix-mode

shuffied

Campaign status

@ Receive ema a campaign status has changed
Empty Playlist

@ Receive email when an empty playlist s detectec

Email CC 1
Email €C £2

Email €C #3

Set your Preferences (default language, campaign mix-mode) so Gauddi will adapt every time you
log in. Gauddi is able to send you e-mail notifications. You can even add multiple e-mail addresses if
required.

© Gauddi®, 2016 7 gauddi.com
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In the left upper corner, you will find the Main navigation. It gives you access to the Library,
Campaigns, Playlist and Help features.

Dashboard

Demo workspace

Welcome to the future of digital signage.
‘You are about 1o enjoy the latest versicn of the digital signage software Gauddi.

The Gauddi team

Library: In the Library you can manage your Media, Templates, Feeds and other ready-to-use
digital signage media files;

Campaigns: You can create and manage Campaigns here. Campaigns are used to schedule
Media to a specific (group of) channel(s);

Playlists: All active campaigns for a specific channel are automatically joined together in a
playlist, that will Playback in a loop;

Help: You can always consult our online help function (see $6 Help).

© Gauddi®, 2016 8 gauddi.com
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These buttons can be found on multiple pages in cms.gauddi.com and will help you with your
content management.

Click this button if you want to move a file to another folder;
With this button you can delete a file;
This button allows you to rename a file;

If you want to preview a file, click this button.
A full-screen preview of the file will be displayed;

This button allows you to copy a file;
This allows you to perform a search within Gauddi;

With this button you can select a list or thumbnail view of your files;

The files can be sorted by name, duration, size, and last modified.

© Gauddi®, 2016 9 gauddi.com
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In the Library you can upload and edit your files, create templates and add feeds.

Templates Q search s -

(G Library

r
Templates

@ Star Tt
1129 23 59 39

= (H5s) Bars Image Text R (H5s) Blocks Image Text = (V5s) Classic Bumper 2017 = (H5s) Bars Countdown
nstoguam.
% (V5s) Instagram R (H5s) Blocks Sales Action %R (H5s) Blocks Countdown " (v5s) Blocks Image Text
x.jb 7
# (H5s) Classic Ticker 2017 # (H5s) Blocks Clock = (V5 NL) Classic WeatherMa. R (H5s) Classic Bmhday list
Find us on [}
= (H5s) Blocks Text % (HSs) Classic Openinghours % (H5s) Bars Openinghours = (H5s) Facebook Fullscreen

Select the tab Templates to have a view on the available templates.

If you would like to see an example of a (empty /not filled) Template, please double click on the
template’s name. The template preview will be displayed on your screen.

© Gauddi®, 2016 10 gauddi.com
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We recommend that you start by creating an organized folder structure. This allows you to find your
Media much easier.

4 I Media Media ELCH Q searc g5~

fl
B Aibeekingen New from template

fﬁ Library I Afbeeldingen verticaal
_ Upload
Media I Ingevulde templates verticaal —
s Logos New folder
s Video
= = k= =]
Afbeeldingen Afbeeldingen verticaal Ingevulde templates verticaal
R T
=) i
n—
Logos Video Facebook

2 00:00:45

Creating folders in the Media
Select the Media tab.
New: use this button to create new folders. Select the second option New folder.

To create a Sub-folder, select the folder where the new folder is to be placed and then click on
New. Then select the second option New folder.

© Gauddi®, 2016 n gauddi.com
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We advise that you start by uploading your Images, Videos in the Media tab from your desktop or
other folder. Media can be used to create full-screen Media or as an Asset to insert in a Template.
You can use a Mediain multiple files.

— gaUAC

+ W Media Media Q E I -

Ao New from template
I Afbeeldingen verticaal
Upload
m Ingevulde templates verticaal v
i Logos New folder

i Video

At S
Upload Files
Select files
I Add files o the upload queue and click the start bution_
Filename
O [0 Pictures %2 | [ Zoeken in Pictures )
Organiseren v Nieuwe map =- 0 @

¢ Favorieten i

B Bureaublad ok "
R Dovrloas a %
22 Dropbox £ 1} ]

M Recente ocalies Businessjpg Caleulatorjpg Keys.bmp

©Addfiles || ¢ Startupload 3 Bibliotheken

& Afbeeldingen
%] Documenten
&) Muziek
B video's

Bestandsnaam: Aangepaste bestanden -

Openen |v/

Click Media; select the folder and click New

If you want to use a Template, select New from Template (3.5 New media from Template)
If you want to use full screen images or videos, select Upload.

Click Add files.

Select the preferred files and Click Open.

Click Start Upload to start uploading the files to Gauddi

Note:

You can use the following types of Media Assets:
e Images: .jpog en .png

. Videos: MP4 with a H264 codec

© Gauddi®, 2016 12 | gauddi.com
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New media from template

Library Media name

COMPANY

Jemplate
(H5s) Blocks Clock [ ™}
Save in
Media [ ]
Duration
.
12 v |(sec)

Theme

Template Color

Clock
24 hour v
Images
Logo (540x540)
]
Image 1 (840x1080)
]
Image 2 (840x1080)
]

Save Back

Click on Media;

Template: here it’s possible to change the chosen template;
Select an image or upload an logo.

Click Save

© Gauddi®, 2016 13
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3.6 Image editor
When you process pictures in the Template using the Image Editor, the photo will always be kept in
the right aspect ratio to be used in the template.

ImageEd@ Q basicv | X

L} 2| €

Required size

800 x 800 px

Crop position

Crop size
width

800 px
height

800 px

:
z
:
:

Save in -/

Media Assets/Classic - Restaurant - Coffee

Save as

coffee07_1920x1080

You can mak<ffi8 picture larger or smaller by dragging a corner.

When you are finished editing the image, click Apply.
To undo the changes, click reset to return to the original image.

To keep the original image, use save as to save it under a different file name.

When you are ready, click Save. You will return to the template automatically.

Changing from basic to Advanced mode will allow you to edit your image even more, by free
cropping, flipping and adding several filters.

@OOOOO

© Gauddi®, 2016 14
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When you want to display a picture or video Full Screen, choose New and Upload.

Edit media : Architectuur_3
(@ Library name
Architectuur_3

@ file

Save in

Media/Afbeeldingen | ]

Duration

20 v (sec)

m Back 1 Delete

Name: Enter the preferred filename here.

Change File: Here you can change your Media to a different one;

Duration: Determine the duration (in seconds) that you wish to display the file.

For video-files, Gauddi automatically indicates the duration;

Click Save to save the file.

© Gauddi®, 2016 15
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Feeds m Q Search

RSS Feed

Library

FEED TYPE NAME

& Rrss Welkom Ticker

Click New and select the desired feeds.

The cms.Gauddi.com supports the use of RSS feeds to have live news available in your playlist.
Gauddi offers several full-screen Templates as well as tickertape Templates that support RSS feeds
(integrated RSS reader functionality). You can select a RSS feed from any website and ‘copy-paste’
the RSS feed URL as a variable.

Gauddi offers an integrated RSS generation tool too. This makes it really easy to type messages and
have them on your screen in a split second.

Edit Rss feed: Welcome Ticker

Library Name

Welcome Ticker

+

POSITION ~ MESSAGE SHOW
1 Welcome at Gauddi «
Discover our digital signage softw...

2
3 The smart way to share information «*

Give your own Gauddi RSS feed a proper Name;
Select +’;
Type your text message and click v,

Note:
You can change the order of the messages and select if they are shown in the feed

© Gauddi®, 2016 16 gauddi.com
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At the Feeds menu, you can connect your twitter account to cms.Gauddi.com. This is needed
‘one time only’. It tells twitter that Gauddi is a trusted application, you would like to use to display
tweets. Having a connection between Twitter and Gauddi allows you, not only to show your own
account, but also enables you to display any twitter account or # hashtag search you want.

Note:
Gauddi will never post on your account, or access your connections at any time.

I 3 T

€ 5 @ B s /apitwercomy oS Ao T0R T Toke \ torce_login=true )

Authorize gauddi to use your
account?

gaudd;
enjoygauddi

J
[ P cca

+ Read T your timehine.

Wil not be able to:

New media from template

(G Library Media name

Template

(H5s) Twitter | 7}
Save in

Media [ 7]
Duration

20 . (sec.)

count is required to use this template. Click here to add a
unt to this group.

As long as you do not have a connection and open a ‘New Media’file from a Twitter Template it
will show you a notification with a link to the connection page.

© Gauddi®, 2016 17 gauddi.com
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Date: 1-3-2018

You can show newsitems from a website with RSS feed support on your monitor.

New media from template

G Lbrmry Wedia name

Template

(HSs) Classic Ticker 2017 -
Savein

Media/Afbeeldingen L]
Duration

120 3 |(s=<)
Theme
Design

Basic .
Clack

24 hour v
Opacity

100% .
Background Color

Text Color
Settings
gauddi rssfeed

(select) N

Logo (200x100)

You "cut and paste" the URL as a variable and can read the message in the form of a ticker at

the bottom or top of a template on your monitor display.

© Gauddi®, 2016 18
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Campaigns are used to schedule your Media to a (group of) channel(s). Creating new Campaigns can
be done by following a ‘four-step wizard’. First enter the General info about the campaign, than Add
Media. Next step is Scheduling and at last Publish the Campaign to the (group of) channel(s) you
prefer.

The smallest Campaign can contain just one Media file, that can be scheduled to a specific Channel.
But it is possible to add more Media files to a campaign, arrange the order within the Campaign,
decide if it needs to stay grouped of can be shuffled with other Campaigns or even show Exclusive.
You can target a campaign by using a specific segment (for example lunch 12:00h-14:00h) or on a
specific day (for example Monday-Friday).

Note:
The playlist for a specific channel will be generated automatically, based on all the campaigns that are valid for a certain
channel at a specific moment.

Campaigns Q

"=ZI Campaigns
O]

CAMPAIGN NAME START END DUR. (SEC) STATUS
&  Cameen Coffee 1/27/2016 00:00  11/2020 00:00 388
I E Reception Coffee 1/21/2016 00:00 11/2020 00:00 139

Click New to create a new Campaign;

Campaigns Q

B L
£ Campaigns
O3
CAMPAIGN NAME START END DUR. (SEC) STATUS &
(2] I &  Demo test campaign 3/31/2016 00.00 4/1/2016 00:00 312
B  Cameen Coffee 1/27/2016 00:00 11/2020 00:00 388
I B Receprion Coffee 1/21/2016 00:00 11/2020 00:00 139
E Demo campaign 3/29/2016 00:00 3/30/2016 00:00 31

A Campaign can have 4 different Statuses:

New: a New Campaig is work in progress

Promoted: A Campaign is ready to be published, but the user does not have the rights to do
this. In this case all the work can be done by one user and a user with higher permissions
should approve and Publish.

© Gauddi®, 2016 19 gauddi.com
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Enter the general information for the Campaign on this page. Once you have completed all fields and
saved the Campaign, you can navigate to the other steps to add media to the campaign.

5 4

New campaign n 5 5 .

Campaign Media Schedule Publish
"E‘ Campaigns
Campaign name

elect a name for your campaign i.e. "My Campaign

Description

Layout Zone

felect the layout yo

16:9 Fullscreen v Main A

Layout indicator

Name: Enter the preferred name here;

Layout: Select the layout you want to use.

The screen could be divided in different ‘Lay-outs’such as ‘Full screen + Ticker’, only ‘Full
screen’ or other options for video walls;

With this option, it is important to specify the Zone you want to use for this campaign;

Next: When you have chosen the layout click on the Next button. The next step will be to add
media to your campaign.

Note:
With Full screen you media files will be played full screen. It is also possible to select multi-zone lay-outs. As there are more
than one zones you have to select the zone where you want the campaign to be played;

© Gauddi®, 2016 20 gauddi.com
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#  Dashboard

Edit campaign : Demo campaign 3 2 z
Campaign Media Schedule Publish
E Campaigns
Q = B -

\& = BLOCKS - RESTAURANT - COFFEE

%, Coffee - Clock
00:00:12
1
) & Coffee - Mepu De
- S

Coffee - Clock ¥ A |RE ¥
[ 00:00:12 aiEl e 1 Coffee - Clock

00:00:07

Coffee - Countdown
00:00:20

Coffee { )gshours Coffee - Sales Action
020 ! 00:00:20

Adding media: On the left side of the page, the media files you want to add to this campaign
are displayed in the same folder structure that is created in the library;

3items 00:00:31

Click Add or just ‘drag-and-drop’ the files into the list on the right the page;

You can change the order of the media files by dragging the media up or down;

Click next to schedule the campaign.

© Gauddi®, 2016 21 gauddi.com
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Edit campaign : Demo campaign , 5 u .

Campaign WMedia Schedle Publish

5 Campaigns
Publishing schedule

hen do you W campg be published?

Start: 3/29/2016 00-00 © | End:| 3/30/2016 00:00 ©

Segments

Use segments

Playlist mix-mode

How should this ¢

ign be arrang

shuffled | grouped exclusive

Select Groups

Where do you want your campaign to be published?

4 € Groups
£ All Canteens
£ All Receptions
v [ 2 Amsterdam

» [ 2 New York

Start date / End date: You can schedule your campaign based on a specific date and time.
Enter the required start- and end date here;

By clicking on the calendar you can specify the Start date;
By clicking on the clock you can specify the time;

By clicking on the calendar you can specify the End date.

Note:

When reaching the end date a Campaign will Expire automatically. This means that the Campaign is no part of the actual
playlist anymore. The Campaign will be in the overview page with the status being expired. It is possible to re-use a campaign
that is expired by giving it a new start and end date.

It is also possible to manually Expire a Campaign before it reached the end date.

© Gauddi®, 2016 22 gauddi.com
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You can schedule a campaign on a specific time/ segment per day, if required.

Edit campaign : Demo campaign . 5 H .

Campalgn Media Schedule Publish
"=’ Campaigns
Publishing schedule

Start: 3/29/2016 00:00 1 3/30/2016 00:00 ©

Segments

when you want to restrict your campaign to specific time segments

Ise segments

Add Clea
NAME START END MO TU WE TH FR SA SU
Lunch 12.00 14:00 v v ¥ v

I Select segments
+

@  NamE START END MO TU WE TH FR SA SU

Lunch 1200 @ 1400 @ @ ¥ @ @ @ v

®

Cancel

To add a segment to a campaign, you click on add. You can select a previously created
segment here or create a new segment;

If you want to create a new segment then click the plus sign;
Enter the name, start and end dates and the required days;
Select this button to save this segment;

Click OKto return to the campaign;

It is possible to add more than one segment to a campaign. All valid segments are shown in a
list. You can click and adjust if needed.

Note: Once a segment is saved, it is possible to select it for new/other campaigns as well.!

© Gauddi®, 2016 23 gauddi.com
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The playlist mix-mode will define how the Campaign you are currently working on, will be combined
with other campaigns that are vallid to the same Channel(s).

5 1

Edit campaign : Demo campaign ; 5 n .

Campaign Mecla Schedule Publish
= 5

= Campaigns

Publishing schedule

When do you want your campaign to be published?

Start:| 3/29/2016 00:00 @© | End:| 3/30/2016 00:00 [C]
Segments

Use segments when you o restrict your campaign to specific time segments

Use segments

Playlist mix-mode
How should this campaign be arranged with existing campaigns?

huffled uped Isive

Select Groups

Where do you want your campaign to be published

@

Groups
£ All Canteens
£ All Receptions

£ Amsterdam

» [ 2 New York

Shuffled: The media files in this Campaign will be random shuffled with media files from other
Campaigns;

Grouped: The media files in this Campaign are played in a sequence and played in the specified
order. They will be grouped together and not be mixed with media files from other campaigns;

Exclusive: The media files in this Campaign will overrule all other campaigns. Only this
campaign will be shown. All other campaigns are temporarily paused. It is possible to schedule
more than one Exclusive campaigns at the same time. These will be shown exclusively
together.

© Gauddi®, 2016 24 gauddi.com
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Now the media files have been added and the start and end dates are scheduled, you can assign the
campaigns to the specific groups where the campaigns should be visible.

5 1

Edit campaign : Demo campaign ; 5 n .

Campaign Media Scheculs Publish

% Campaigns
Publishing schedule
When do

ant your campaign to be published?

Start:| 3/29/2016 00:00 ®  End:| 3/30/2016 00:00 ©

Segments

Use segments when you want to restrict your campaign tc ific time segments

Use segments

Playlist mix-mode

How should this campaign be arrang

shuffled | grouped exclusive

Select Groups

£ All Canteens
£ All Receptions
» [ £ Amsterdam

» [ 2 New York

Select the group of channel(s) where this campaign should be visible;

Click save to confirm and Next.

© Gauddi®, 2016 25 gauddi.com
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Now that the media files have been added, the Campaign can be published. On this page you will
see a summary of the entered data and added media. If you want to change something you can
select the specific item. You will automatically be returned to this step of the wizard.

Campaign : Demo campaign ; 5 5 n

E Campaigns

mCOffee—Clock @ & ©E 00.002
Coffee-Mem Detailed ® & ©=E 00:0012

Demo campaign

T

Layout 16:9 Fullscreen ml Coffee - Clock e & = 00
i & ©E 00:00:07

Zone Main
Start 3/29/2016 00:00
End 3/30/2016 00:00
Segments Lunch : MO TU WE TH FR 12:00 - 14:00

3 items 00:00:31
Playlist mix- shuffled
mode
Groups Amsterdam, New York

Publish Promote Back to campaigns 1 Delete

When you are ready to Publish the campaign, click Publish and your campaign will be part of
the playlist for the (group of)channel(s) it is assigned to;

Depending on the rights that you have in the cms.Gauddi.com you can have rights to Publish
and/or Promote campaigns. If you do not have the rights to Publish a campaign, your last step
in the process will be to Promote. An e-mail notification will be send to another user that does
have the rights to Publish. A campaign that has the status Promoted (ready for review) will not
be shown in the live Playlist.
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A playlist is a list of all media scheduled on a channel at a certain moment. The channel will play this
playlist in the sequence shown here. The playlist is made up of all the campaigns that have been
published to this channel.

Playlists Q
BE  Playlists CHANNEL PLAYER WORKSPACE LAST PLAYLIST
BB Amsterdam Canteen DEMO-PLAYER-1 (DEMC-W-COMPANY) Dema workspace
E*H New York Reception DEMO-PLAYER-2 (DEMO-W-COMPANY- Demo workspace

Click on a Channel to view the Playlist of this channel.
There will now start a preview of the playlist as shown on the screen.

Playlists for channel : New York Reception -
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You can select a Date to view a the Playlist on a specific date and time in the future.
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Click on Help to enter the Gauddi on-line help function. It is context sensitive and will open in a new
browser frame;

Media:
Ready-to-use Digital Signage content. Can be Media based on an HTML5 Template or a Full-screen
Video or Image from the library.

Template:
The Gauddi content management system comes with a rich library of HTML5 Templates.

An HTML5 Template is a file with a fixed layout and animation but variable content. Depending on
the type of Template, you can enter Text, add Image(s), Logos or a Video. You can change colors and
adjust the look & feel. Some templates have connections with data feeds like Weather, News (RSS),
Traffic or Social Media. There are Templates available in Landscape and Portrait mode. If you have
specific questions about customizing Templates to your needs, please feel free to contact Gauddi.

Image editor:
Gauddi comes with an integrated Image Editor. All basic features to adjust your Image like cropping,

flipping and adding a filter are available with just a few clicks.

Campaigns:
Campaigns are used to schedule your Media to a (group of) channel(s). Creating new Campaigns can

be done by following a ‘four-step wizard’. The smallest Campaign can contain just one Media file,
that can be scheduled to a specific Channel. But it is possible to add more Media files to a campaign,
arrange the order within the Campaign, decide if it needs to stay grouped of can be shuffled with
other Campaigns or even show Exclusive.

Segments:
You can target a campaign by using a specific segment (for example lunch 12:00h-14:00h) or on a

specific day (for example Monday-Friday) also known as day-parting.

Playlist:
The playlist for a specific channel will be generated automatically, based on all the campaigns that

are valid for a certain channel at a specific time.
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